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The American Alliance of Museums has been bringing museums together 
since 1906, helping to develop standards and best practices, gathering and 
sharing knowledge, and providing advocacy on issues of concern to the entire 
museum community. Representing more than 35,000 individual museum 
professionals and volunteers, institutions, and corporate partners serving 
the museum field, the Alliance stands for the broad scope of the museum 
community. 

The American Alliance of Museums' mission is to champion museums and 
nurture excellence in partnership with its members and allies. 

Books published by AAM further the Alliance's mission to make standards 
and best practices for the broad museum community widely available. 
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